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Indicate by check mark whether the registrant (1) has filed all reports required to be filed by Section 13 or 15(d) of the
Securities Exchange Act of 1934 during the preceding 12 months (or for such shorter period that the registrant was
required to file such reports), and (2) has been subject to such filing requirements for the past 90 days.    Yes  ý    No  ¨
Indicate by check mark whether the registrant has submitted electronically and posted on its corporate Web site, if
any, every Interactive Data File required to be submitted and posted pursuant to Rule 405 of Regulation S-T
(§ 232.405 of this chapter) during the preceding 12 months (or for such shorter period that the registrant was required
to submit and post such files).    Yes  ý    No  ¨
Indicate by check mark if disclosure of delinquent filers pursuant to Item 405 of Regulation S-K is not contained
herein, and will not be contained, to the best of registrant’s knowledge, in definitive proxy or information statements
incorporated by reference in Part III of this Form 10-K or any amendment to Form 10-K.    ¨
Indicate by check mark whether the registrant is a large accelerated filer, an accelerated filer, a non-accelerated filer,
smaller reporting company, or an emerging growth company. See the definitions of “large accelerated filer,” “accelerated
filer”, “smaller reporting company” and "emerging growth company" in Rule 12b-2 of the Exchange Act. (Check one):
Large accelerated filerx Accelerated filer ¨
Non-accelerated filer ¨ (Do not check if a smaller reporting company) Smaller reporting company ¨

Emerging growth company ¨
              If an emerging growth company, indicate by check mark if the registrant has elected not to use the extended
transition period for complying with any new or revised financial accounting standards provided pursuant to Section
13(a) of the Exchange Act. ¨
Indicate by check mark whether the registrant is a shell company (as defined in Rule 12b-2 of the Act).    Yes  ¨
   No  ý
The aggregate market value of the registrant’s common stock held by non-affiliates of the registrant was approximately
$1,168,645,715 based upon the closing price of $57.80 of such common stock on the NASDAQ Global Select Market
on December 31, 2016 (the last business day of the registrant’s most recently completed second quarter). Shares of
common stock held as of December 31, 2016 by each director and executive officer of the registrant, as well as shares
held by each holder of 5% of the common stock known to the registrant, have been excluded for purposes of the
foregoing calculation. This determination of affiliate status is not a conclusive determination for other purposes.
As of August 22, 2017, 80,353,190 shares of Common Stock were issued and outstanding.

DOCUMENTS INCORPORATED BY REFERENCE:
Portions of the registrant’s Definitive Proxy Statement to be filed with the Securities and Exchange Commission in
connection with the registrant’s 2017 Annual Meeting of Stockholders are incorporated herein by reference in Part III
of this Annual Report on Form 10-K to the extent stated herein.
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UBIQUITI NETWORKS, INC.
PART I
Note About Forward-Looking Statements

When used in this Report, the words “anticipates,” “believes,” “could,” “seeks,” “estimates,” “expects,” “intends,” “may,” “plans”
“potential,” “predicts,” “projects,” “should,” “will,” “would” or similar expressions and negatives of those terms are intended to
identify forward-looking statements. These are statements that relate to future periods and include statements about
our future results, sources of revenue, our continued growth, our gross margins, market trends, our product
development, technological developments, the features, benefits and performance of our current and future products,
the ability of our products to address a variety of markets, the anticipated growth of demand for connectivity
worldwide, our growth strategies, future price reductions, our competitive status, our dependence on our senior
management and our ability to attract and retain key personnel, dependency on and concentration of our distributors,
our employee relations, current and potential litigation, the effects of government regulations, our compliance with
laws and regulations, our expected future operating costs and expenses and expenditure levels for research and
development, selling, general and administrative expenses, fluctuations in operating results, fluctuations in our stock
price, our payment of dividends, our future liquidity and cash needs, our credit facility, future acquisitions of and
investments in complimentary businesses and the expected impact of various accounting policies and rules adopted by
the Financial Accounting Standards Board. Forward-looking statements are subject to risks and uncertainties that
could cause actual results to differ materially from those projected. These risks and uncertainties include, but are not
limited to, factors affecting our quarterly results, our ability to manage our growth, our ability to sustain or increase
profitability, demand for our products, our ability to compete, our ability to rapidly develop new technology and
introduce new products, our ability to safeguard our intellectual property, trends in the networking industry and
fluctuations in general economic conditions, and the risks set forth throughout this Report, including under Item 1,
“Business” and under Item 1A, “Risk Factors.” These forward-looking statements speak only as of the date hereof. Except
as required by law, we expressly disclaim any obligation or undertaking to release publicly any updates or revisions to
any forward-looking statements contained herein to reflect any change in our expectations with regard thereto or any
change in events, conditions or circumstances on which any such statement is based.
This Report also contains estimates and other information concerning our industry, including market size and growth
rates, which are based on industry publications, surveys and forecasts, including those generated by Cisco Systems,
Inc. This information involves a number of assumptions and limitations, and you are cautioned not to give undue
weight to these estimates. These industry publications, surveys and forecasts generally indicate that their information
has been obtained from sources believed to be reliable. While we believe these industry publications, surveys and
forecasts are reliable, we have not independently verified such data. The industry in which we operate is subject to a
high degree of uncertainty and risk due to a variety of factors, including those described under Item 1A. "Risk
Factors."
Item 1. Business
Business Overview
Overview
Ubiquiti Networks, Inc. was founded by former Apple engineer, Robert Pera, in 2005. The Company sells equipment,
and provides the related software platforms, worldwide through a network of over 100 distributors and on-line
retailers. The Company has a very broad installed base with over 70 million devices sold in over 200 countries and
territories around the world. Ubiquiti aims to connect everyone to everything, everywhere.
The Company develops technology platforms for hi-capacity distributed Internet access, unified information
technology, and next-generation consumer electronics for home and personal use. We categorize our solutions in to
three main categories: high performance networking technology for service providers, enterprises and consumers
globally.
The majority of the Company’s resources consist of entrepreneurial and de-centralized R&D teams. Ubiquiti does not
employ a traditional sales force, but instead drives brand awareness largely through the company’s user community
where customers can interface directly with R&D, marketing, and support. Our technology platforms were built from
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the ground up with a focus on delivering highly-advanced and easily deployable solutions that appeal to a global
customer base in underserved and underpenetrated markets. Our differentiated business model has enabled us to break
down traditional barriers such as high product and network deployment costs and offer solutions with disruptive
price-performance characteristics. Our growth is supported by the Ubiquiti Community, a global, grass-roots
community of over 4 million entrepreneurial operators and systems integrators who engage in thousands of on-line
forums at http://www.ubnt.com.
The Company maintains an industry leading financial profile by leveraging its unique business model. This
differentiated business model, combined with our innovative, proprietary technologies, has resulted in an attractive
alternative to traditional
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high touch, high cost providers, allowing us to advance the market adoption of our platforms for ubiquitous
connectivity. As a result, our technology has enabled hundreds of millions of people throughout the world to stay
connected.
We offer a broad and expanding portfolio of networking products and solutions for operator-owners of wireless
internet services (WISP's), enterprises and smart homes. Our operator-owned product platforms provide carrier-class
network infrastructure for fixed wireless broadband, wireless backhaul systems and routing and the related software
for WISP's to easily control, track and bill their customers. Our enterprise product platforms provide wireless LAN
(WLAN) infrastructure, video surveillance products, switching and routing solutions, security gateways, and other
complimentary WLAN products along with a unique software platform, which enables users to control their network
from one simple, easy to use software interface. Our consumer products, sold under the Ubiquiti Labs brand name, are
targeted to the smart home and highly connected consumers. We believe that our products are highly differentiated
due to our proprietary software protocol innovation, firmware expertise, and hardware design capabilities. This
differentiation allows our portfolio to meet the demanding performance requirements of video, voice and data
applications at prices that are a fraction of those offered by our competitors.
In May 2016, we announced Ubiquiti Labs, a division focusing on research and development of consumer electronics.
At the same time, we announced a new consumer product platform, called AmpliFi, which is a Wi-Fi system solution
designed to serve the demands of the modern connected home. AmpliFi is distributed through a network of retailers
including Sam’s Club, Best Buy and Game Stop, as well as on-line retailers Amazon.com and Bestbuy.com among
others and is available in North America and the United Kingdom. Frontrow, a new platform for consumers, was
launched in August 2017.
As a core part of our strategy, we have developed a differentiated business model for marketing and selling high
volumes of carrier and enterprise-class communications platforms. Our business model is driven by a large, growing
and highly engaged community of service providers, distributors, value added resellers, systems integrators and
corporate IT professionals, which we refer to as the Ubiquiti Community. The Ubiquiti Community is a critical
element of our business strategy as it enables us to drive:

•

Rapid customer and community driven product development. We have an active, loyal community built from our
customers that we believe is a sustainable competitive advantage. Our solutions benefit from the active engagement
between the Ubiquiti Community and our development engineers throughout the product development cycle, which
eliminates long and expensive multistep internal processes and results in rapid introduction and adoption of our
products. This approach significantly reduces our development costs and time to market.

•

Scalable sales and marketing model. We do not currently have, nor do we plan to hire, a direct sales force, but instead
utilize the Ubiquiti Community to drive market awareness and demand for our products and solutions. This
community-propagated viral marketing enables us to reach underserved and underpenetrated markets far more
efficiently and cost-effectively than is possible through traditional sales models. Leveraging the information
transparency of the Internet allows customers to research, evaluate and validate our solutions with the Ubiquiti
Community and via third party web sites. This allows us to operate a scalable sales and marketing model and
effectively create awareness of our brand and products. Word of mouth referrals from the Ubiquiti Community
generate high quality leads for our distributors at relatively little cost.

•
Self-sustaining product support. The engaged members of the Ubiquiti Community have enabled us to foster a large,
cost efficient, highly-scalable and, we believe, self-sustaining mechanism for rapid product support and dissemination
of information.
By reducing the cost of development, sales, marketing and support we are able to eliminate traditional business model
inefficiencies and offer innovative solutions with disruptive price performance characteristics to our customers.
Our revenues were $865.3 million, $666.4 million and $595.9 million in the fiscal years ended June 30, 2017, 2016
and 2015, respectively. We reported net income of $257.5 million, $213.6 million and $129.7 million in the fiscal
years ended June 30, 2017, 2016 and 2015, respectively. In this Annual Report on Form 10-K, we refer to the fiscal
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years ended June 30, 2017, 2016 and 2015 as fiscal 2017, fiscal 2016 and fiscal 2015, respectively.
Industry Overview
Internet traffic worldwide has grown rapidly in recent years, driven by an increase in the number of users, increasing
mobility of those users and high bandwidth applications, such as video, audio, cloud-based applications, online
gaming and social networking. According to Cisco Visual Networking Index, global Internet protocol, or IP, traffic is
expected to increase from 96 exabytes per month in 2016 to 278 exabytes per month in 2021, representing an
approximate 24% compound annual growth
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rate, or CAGR, over that period. Additionally, it is estimated that there will be 3.5 networked devices per capita
connected to IP networks in 2021, up from 2.3 networked devices per capita in 2016. Wired networking solutions
have traditionally been used to address increasing consumer and enterprise bandwidth needs. However, the high initial
capital requirements and ongoing operating costs and long market lead times associated with building and installing
infrastructure for wired networks has severely limited the widespread deployment of these networks in underserved
and underpenetrated markets. Wireless networks has emerged as an attractive alternative for addressing the broadband
access needs of underserved and underpenetrated markets in both emerging and developed countries.
Underserved and underpenetrated markets. There is a significant market opportunity in both emerging and developed
economies. In “unconnected” emerging markets, the lack of an established network infrastructure and the high initial
deployment costs associated with traditional wired network infrastructure build-outs have encouraged adoption of
wireless networking infrastructure. In “under-connected” markets, bandwidth demand exceeds either the available
capacity from existing infrastructure or the affordable supply of new infrastructure, resulting in an attractive market
opportunity for wireless systems to bolster connectivity. Additionally, we believe there is a large market opportunity
in connected markets serving customers that want to deploy reliable, scalable and customizable wireless networks and
whose primary buying criterion is based on price-performance characteristics.
Increasing use of the unlicensed spectrum. In the absence of affordable broadband access in the licensed spectrum, the
number of users of the unlicensed RF spectrum has increased for communications equipment, as well as consumer
devices such as cordless phones, baby monitors and microwave ovens. This increasing use of unlicensed RF spectrum
has made providing high quality wireless networking more challenging due to increasing congestion in the unlicensed
spectrum. The Federal Communications Commission continues to regulate use of unlicensed RF spectrum. Existing
and contemplated regulations may affect the cost and/or effectiveness of products that rely on access to such
unlicensed RF spectrum.
Government incentives for broadband access. Governments around the world are increasingly taking both regulatory
and financial steps to expand access to broadband networks and increase availability of advanced broadband services
to consumers and businesses.

Challenges facing incumbent solutions. To provide robust wireless networks that meet the price-performance needs of
service providers and enterprises, vendors of wireless networking solutions must address the problems facing
incumbent solutions:

•

Poor performance. To deliver high performance, wireless networking solutions need to satisfy diverse performance
requirements for video, voice and data. The challenges of operating in the unlicensed RF spectrum, including
spectrum noise and interference resulting from the proliferation of devices, often result in difficulty establishing
network connections and unreliable or poor performance. Additionally, the performance and reliability of existing
wireless networking solutions decline rapidly as the number of subscribers and range of service delivery increases.
Lack of hardware and software integration between products, technologies and vendor devices can diminish network
performance significantly and increase the complexity of network management, integration and expansion.

•

High cost of ownership. Existing alternative solutions, such as fiber-to-the-premises, cable, digital subscriber line, or
DSL, worldwide interoperability for microwave access, or WiMAX, LTE and traditional backhaul, provide high
capacity, high performance broadband access; however, these solutions can be extremely costly, and often do not
meet the demanding price-performance requirements of underserved markets.

•
Complexity. Existing alternative solutions are often difficult to deploy and manage and require skilled employees or
high cost consultants to install and operate. In addition, existing enterprise solutions often offer a large variety of
features and functionalities that enterprise customers may find overwhelming or unnecessary.

• Lack of product support and customer-driven features. Product support and feedback for alternative suppliers’
wireless networking solutions are often costly and ineffective. Existing wireless solutions are not
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accompanied by dynamic product support to assist customers in efficiently setting up and troubleshooting
their networks. Additionally, alternative suppliers generally lack an effective mechanism to communicate
with their end-users and incorporate feedback from usage into product roadmaps.

Market opportunity. Existing service provider wireless networking technologies have been developed to satisfy the
increasing demand for broadband access, support mobility and provide the performance and reliability demanded by
customers. However, these existing solutions based upon wired, satellite or cellular technologies, often fail to meet the
price-performance requirements of fixed wireless networking in emerging markets, rural markets, or price-sensitive
markets, which in turn has led to low penetration of wireless broadband access and large populations of unaddressed
users in these areas. Similarly, passive
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optical networking (PON) has been utilized globally to improve internet connectivity but it hasn’t previously been
available at economically viable pricing to very large underserved populations. An economically viable solution
utilizing fiber, or other wireless technology, would further expand use of the internet to these populations.

Within the enterprise, existing WLAN deployments are often relatively complex and costly, providing customers with
a large number of non-critical features and functionalities at a high cost. Given the growth in Internet connected
devices, and the consumer’s desire for constant connectivity, there exists growing demand for WLAN solutions that
provide critical features at significantly lower cost than existing solutions.

Broadband household penetration is also growing significantly globally with the percent of homes utilizing broadband
for internet consumption in developed nations expected to exceed 90% of households by 2019 according to Future
source. This greater broadband uptake will drive consumer upgrades of home Wi-Fi systems to manage increasingly
larger consumption.

Our Solutions
Our products and solutions enable both operator-owner service providers, enterprises and consumers to cost
effectively deploy the infrastructure for high performance, scalable and reliable wireless networks. Our wireless
networking solutions offer the following key benefits:

•

High performance proprietary technology solutions. Our proprietary products and solutions include high performance
radios, antennas, software, communications protocols and management tools that have been designed to deliver
carrier and enterprise class wireless broadband access and other services primarily in the unlicensed RF spectrum. Our
radios and antennas, which incorporate our innovative proprietary technologies and firmware, are designed and field
tested to deliver carrier-class network speeds, throughput, range and coverage, while simultaneously meeting the
varying performance requirements of video, voice and data traffic. Our products and solutions overcome significant
performance challenges such as dynamic spectrum noise, device interference, outdoor obstacles and unpredictable
levels of video, voice and data performance. Importantly, we are able to utilize the Ubiquiti Community to validate
the effectiveness of our end user experience and focus our development efforts on those features and functionality that
are critical to their requirements.

•

Price disruptive offering. Our products and solutions have been designed to enable service providers and enterprises
to deliver high performance to their users at highly disruptive price points. The deployment and operation of our
solutions require a fraction of the capital expenditures, implementation expenses and network maintenance costs of
those associated with existing solutions.

•

Integrated and easy to deploy and manage. Our integrated products and solutions reduce the complexity associated
with the installation, management and expansion of wireless networks. Within each of our product families, products
are based on firmware that is built on a common codebase. This allows us to offer common features and functionality
and leads to consistent usability across each product family. The integration between our products is designed to
enable service providers and enterprises to deliver wireless broadband access and other services that have high
performance characteristics without significant management, deployment costs or upgrade complexity.

•

Scalable community-led approach. Purchasing our proprietary products and solutions enables immediate access to the
Ubiquiti Community, including current and historical troubleshooting and technical information as well as best
practices and deployment advice for our end users. Product support from the Ubiquiti Community is self-sustaining
and scales efficiently, with growth and relevance driven by the size and engagement of our customer base. This
scalable community-led approach to customer support contributes to the lower total cost of ownership of our products
and solutions relative to incumbent providers. Additionally, the Ubiquiti Community provides an effective channel for
product feedback from our customer base.
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We are growing our intellectual property portfolio to help protect the development of our proprietary software,
hardware and complete solutions. We believe that protecting the innovation and technology underlying our
comprehensive wireless networking solutions is key to ensuring our continued ability to provide customers with
differentiated value.
Our Strategy
Our goal is to disrupt the market for communications technology with innovative solutions that provide leading
performance at prices that are a fraction of those of alternative solutions. Key elements of our strategy include the
following:
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•

Continue to deliver high performance characteristics at disruptive price points. We intend to expand the market
opportunity for operator-owned WISP's by continuing to provide products and solutions with disruptive
price-performance characteristics. We also intend to expand the market and displace high-priced alternative solutions
in enterprise and consumer Wi-Fi markets. We believe that we can sustain our disruptive strategy through our unique
business model, focusing on the features and functionalities most critical to customers and avoiding the fringe
features, which add both cost and complexity. These features and functions include easy to set-up and use software
platforms to control our hardware solutions.

•

Leverage our technologies and business model in adjacent markets. We intend to continue to leverage our
technologies and business model to target other large and growing markets that we believe are ripe for disruption such
as video surveillance, routing, switching, gigabit passive optical networking (GPON fiber connectivity) and licensed
microwave wireless backhaul markets. For the enterprise market, we enhanced our enterprise WLAN product line,
UniFi, and have experienced strong adoption by a largely new customer base as we move up-channel to increasingly
larger, more sophisticated organizations and more broad verticals. These verticals include the more traditional small
office home office (SOHO) customers, but a much larger portion of our growth has been driven by larger enterprise
clients in the hospitality, medical, education, government, warehousing, retail and other verticals. We believe we are
well positioned to gain traction in these new addressable markets and will continue to accelerate our innovation in
these products.

•

Maintain and extend our technological leadership. We intend to continue to develop innovative solutions for
our target markets. We believe that our continued focus on developing such technologies with
customer-driven feedback from the Ubiquiti Community will allow us to deliver products and solutions with
disruptive price-performance characteristics that are specifically targeted to our markets. In addition, we
believe our continued innovation is key to the value our products and solutions provide, and is a critical
component to achieving user lock-in.

•

Continue to grow our powerful user community. We believe our differentiated business model, powered by the
Ubiquiti Community, provides us with a significant and sustainable competitive advantage over competitors. The
Ubiquiti Community facilitates streamlined and efficient product development coupled with a highly efficient sales
and distribution model that allows us to avoid the costs associated with expensive direct and channel organizations.
The self-sustaining product support aspect of the Ubiquiti Community simplifies the deployment process and provides
a highly effective real-time support system for customers.

•

Continue to sell to our existing customers. We plan to continue to provide our customers with high performance,
reliable, and cost-effective integrated products and solutions. In particular, we believe our use of differentiated
proprietary protocols and the scalability of our products position us to grow with our customers as they build out their
networks. Furthermore, we intend to cross-sell complementary solutions to our existing customers. For example, we
believe customers of our airMAX solutions can benefit significantly from the incremental deployment of our
EdgeMAX, airFiber and UFiber products.

Our Technology and Products
We offer products and solutions based on our proprietary technology with disruptive price-performance characteristics
across multiple markets. Utilizing low cost hardware, consumer chipsets and innovative software and firmware, we
build price-performance solutions to address both service providers and enterprises. In addition, our technology allows
us to design our products for ease of manufacture. Our focus on cost efficiency, robust product design and high
performance drives the development of our technology, products and solutions.
Technology Platforms
Our current major service provider and carrier solutions include:
Base Station/Backhaul/Customer Premise Equipment (“CPE”)/Bridge—airMAX
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We offer end-to-end solutions that incorporate our proprietary RF technology, antenna design and firmware
technologies. These technologies simplify the adoption and use of our products and provide our products and solutions
with performance characteristics usually found only in the carrier-class wireless networking solutions and solve
significant performance, reliability, scalability and ease-of-use challenges in the unlicensed RF spectrum.
Our airMAX platform includes proprietary protocols developed by us that contain advanced technologies for
minimizing signal noise. These proprietary protocols help our products deliver carrier-class wireless networking
performance for video, voice and
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data applications. airMAX is able to support a wireless network that can scale to hundreds of clients per base station
over long distances while maintaining low latency and high throughput. Unlike most systems using 802.11 standard
protocols, which are primarily designed for indoor networks, our airMAX systems use a proprietary Time Division
Multiple Access, or TDMA, protocol to manage the sending and receiving of data over the network to maximize air
time efficiency. Since the initial launch, we have expanded the airMAX product line with significant improvements in
performance, including the airMAX ac products.
A majority of our airMAX products and solutions can leverage multiple input multiple output, or MIMO, technology,
which relates to the use of multiple antennas at both the transmitter and receiver to improve performance. Most of our
radios employ multiple independent transmitters and receivers to create independent communication channels using
the same frequency spectrum. We use advanced array signal processing techniques to combine our radios’
communications channels into a single, higher data rate channel. Our high performance outdoor antennas are designed
to amplify signal power, resulting in stronger signals and better link quality, and to block noise. Our design produces a
better signal-to-noise ratio for each channel and
simplified signal processing to combine the channels, which in turn effectively doubles the throughput of our
antennas, when compared to single input single output devices. Our devices support various WPA and WPA2
encryption protocols.
Network Routing Platform—EdgeMAX
Our EdgeMAX platform is a disruptive price-performance software and systems routing platform. EdgeMAX is
powered by our full-featured EdgeOS operating system that includes advanced QoS, firewall, dynamic routing and
VPN functionality. Since the initial launch we have introduced a full series of routers and switches that address our
core markets.
Point-to-point Wireless Backhaul—airFiber
Our AirFiber platform is a point-to-point radio system. Components of the airFiber product, including the radio, were
designed to provide low latency with high throughput. Our airFiber product uses an integrated split antenna and a
global positioning system to simultaneously send data packets from each side of the link. We engineered proprietary
communication protocols so that airFiber does not suffer from the traditional packet overhead associated with Wi-Fi
based standards. In February 2015, we introduced airFiber 5X, the first airFiber X radio with full 5GHz global 5GHz
band operation. We believe the airFiber family of products offers a compelling alternative to wired backhaul as
airFiber is not easily susceptible to vandalism, copper theft, and fiber optic damage because only the endpoints need to
be secured. airFiber does not require physical infrastructure such as laying cable or fiber, and by utilizing unlicensed
spectrum, customers achieve significantly faster deployment.
Gigabit Passive Optical Networking (GPON)-UFiber
The UFiber Platform is designed to enable internet service providers (ISPs) to quickly build high-speed fiber internet
networks for many users and over long distances. The plug and play solution significantly reduces the time it takes to
get a network up and running and makes it easy to manage a network through the free Ubiquiti Network Management
System (UNMS). Both the UFiber OLT and Nano G are low power solutions, helping to save energy and reduce
operating costs.
Our current major enterprise solutions include:
Enterprise WLAN—UniFi
Our UniFi Enterprise Wi-Fi System is a scalable Wi-Fi solution that includes Wi-Fi certified hardware with a software
based management controller, targeting enterprise customers. UniFi hardware utilizes Wave 2 MIMO technology,
works with 802.11a/b/g/n and ac standards and uses a single cable for data transmission and power-over-Ethernet.
UniFi uses a virtual controller that allows for on-site management or remote management through the cloud, allowing
customers to deploy UniFi in both indoor and outdoor applications. Each UniFi access point can be managed centrally
with the UniFi Controller software, which we provide free of charge. The UniFi Controller enables enterprise WLAN
managers to centrally configure and administer a UniFi network and individual access points. The UniFi platform
provides UniFi access point detection, firmware updates, real-time status, map loading, advanced security options and
“zero handoff roaming,” our proprietary innovation for seamless roaming for mobile devices. Since the initial launch,
we have expanded our UniFi Enterprise system to include UniFi AC products.
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Video Surveillance—UniFi Video
Our line of UniFi Video IP cameras use a single cable for data transmission and power-over-Ethernet. Our
management controller software can be used to manage multiple UniFi Video IP cameras as well as manage digital
video recorder devices.
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UniFi Video software is available for download at no cost on our website and only manages Ubiquiti Network camera
devices. Similar to our other network management products, UniFi Video can be accessed securely from any web
browser, provides detailed statistical reporting and advanced analytics and provides a management console with
multiple views, versatile camera settings and customizable event recordings. Since the initial launch, we have
expanded the UniFi Video platform to include new products such as UniFi Video Camera G3 products, our 1080p
cameras with infrared, and UniFi Video Micro products, our smaller 720p cameras.

UniFi Switch
UniFi Switch is one of our top selling categories as end customers can easily add equipment as they expand their
networks. Managed by the UniFi Controller software, UniFi Switches deliver performance, switching, and PoE+
support for enterprise networks. The UniFi Switches can power UniFi AP's, and UniFi Video Cameras.

UniFi Security Gateway

The UniFi Security Gateway extends the UniFi enterprise solutions to provide cost-effective, reliable routing and
advanced network security. Managed by the UniFi Controller software, the UniFi Security Gateway offers advanced
firewall, virtual network segments, a site-to-site VPN, QoS priority and other functionalities.

In fiscal 2017, we announced Ubiquiti Labs, a division focusing on research and development of consumer electronics
and introduced a new consumer product platform, called AmpliFi, which is a Wi-Fi system solution designed to serve
the demands of the modern connected home. AmpliFi is distributed through a network of retailers including Sam’s
Club, Best Buy and Game Stop, as well as on-line retailers Amazon.com and Bestbuy.com among others. This
division is focused on delivery direct to consumer based solutions in an array of high technology products.
The table below summarizes information about our major product platforms:

Name Target Applications Bands of
Operation (GHz) MSRP

Service Provider Products
airMAX Base station/Backhaul/CPE/Bridge 0.9/ 2.4/ 3/ 5/10 $49 - $499
EdgeMAX Routing/Switching N/A $49 - $1,599
airFiber Wireless Backhaul 2.4/3/4/5/11/24 $199 - $3,000(1)
Ufiber Gigabit Passive Optical Networking N/A $69 - $1,499
Enterprise Products
UniFi WLAN 2.4/5 $59 - $2,649
UniFi Video IP Video Surveillance N/A $79 - $679
UniFi Switch
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