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Special Note About Forward-Looking Statements

This report includes "forward-looking statements" within the meaning of the Private Securities Litigation Reform Act
of 1995 that reflect our current views as to future events and financial performance with respect to, without limitation,
conditions in our industry, our operations, our economic performance and financial condition, including, in particular,
with respect to, without limitation, the benefits, costs and timing of and ability to consummate the acquisitions of each
of Avendra and AmeriPride and related financings, as well as statements regarding these companies’ services and
products and statements relating to our business and growth strategy. These statements can be identified by the fact
that they do not relate strictly to historical or current facts. They use words such as "outlook," "aim," "anticipate," "are
or remain confident," "have confidence," "estimate," "expect," "will be," "will continue," "will likely result,"
"project,” "intend," "plan," "believe," "see," "look to" and other words and terms of similar meaning or the negative
versions of such words.

Forward-looking statements speak only as of the date made. All statements we make relating to our estimated and
projected earnings, costs, expenditures, cash flows, growth rates, financial results and our estimated benefits, costs and
timing of and ability to consummate the acquisitions and related financings are forward-looking statements. In
addition, we, through our senior management, from time to time make forward-looking public statements concerning
our expected future operations and performance and other developments. These forward-looking statements are
subject to risks and uncertainties that may change at any time, and, therefore, our actual results may differ materially
from those that we expected. We derive many of our forward-looking statements from our operating budgets and
forecasts, which are based upon many detailed assumptions. While we believe that our assumptions are reasonable, we
caution that it is very difficult to predict the impact of known factors, and, of course, it is impossible for us to
anticipate all factors that could affect our actual results. All subsequent written and oral forward-looking statements
attributable to us, or persons acting on our behalf, are expressly qualified in their entirety by the cautionary statements.
Some of the factors that we believe could affect our results or the costs, benefits or timing of the proposed acquisitions
and related financings include without limitation: unfavorable economic conditions; natural disasters, global
calamities, sports strikes and other adverse incidents; the failure to retain current clients, renew existing client
contracts and obtain new client contracts; a determination by clients to reduce their outsourcing or use of preferred
vendors; competition in our industries; increased operating costs and obstacles to cost recovery due to the pricing and
cancellation terms of our food and support services contracts; the inability to achieve cost savings through our cost
reduction efforts; our expansion strategy; the failure to maintain food safety throughout our supply chain, food-borne
illness concerns and claims of illness or injury; governmental regulations including those relating to food and
beverages, the environment, wage and hour and government contracting; liability associated with noncompliance with
applicable law or other governmental regulations; new interpretations of or changes in the enforcement of the
government regulatory framework; currency risks and other risks associated with international operations, including
Foreign Corrupt Practices Act, U.K. Bribery Act and other anti-corruption law compliance; continued or further
unionization of our workforce; liability resulting from our participation in multiemployer defined benefit pension
plans; risks associated with suppliers from whom our products are sourced; disruptions to our relationship with, or to
the business of, our primary distributor; the inability to hire and retain sufficient qualified personnel or increases in
labor costs; healthcare reform legislation; the contract intensive nature of our business, which may lead to client
disputes; seasonality; disruptions in the availability of our computer systems or privacy breaches; failure to achieve
and maintain effective internal controls; our leverage; the inability to generate sufficient cash to service all of our
indebtedness; debt agreements that limit our flexibility in operating our business; the outcome and timing of
regulatory reviews of both the Avendra and AmeriPride transactions; our ability to complete the transactions in the
time expected or at all, our ability to successfully integrate the businesses of Avendra and AmeriPride and costs and
timing related thereto, the risk of unanticipated restructuring costs or assumption of undisclosed liabilities, the risk
that we are unable to achieve the anticipated benefits (including tax benefits) and synergies of the acquisition of
AmeriPride and Avendra including whether the proposed transactions will be accretive and within the expected
timeframes, our ability to complete the anticipated financing of these transactions on our expected terms, the
availability of sufficient cash to repay certain indebtedness and our decision to utilize the cash for that purpose, the
disruption of the transactions to each of Avendra and AmeriPride and their respective managements; the effect of
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announcement of the transactions on each of Avendra’s and AmeriPride’s ability to retain and hire key personnel and
maintain relationships with customers, suppliers and other third parties, our ability to attract new or maintain existing
customer and supplier relationships at reasonable cost, our ability to retain key personnel and other factors set forth
under the headings Item 1A "Risk Factors," Item 3 "Legal Proceedings" and Item 7 "Management’s Discussion and
Analysis of Financial Condition and Results of Operations" and other sections of this Annual Report on Form 10-K, as
such factors may be updated from time to time in our other periodic filings with the SEC, which are accessible on the
SEC’s website at www.sec.gov and which may be obtained by contacting Aramark’s investor relations department via
its website www.aramark.com. Accordingly, there are or will be important factors that could cause actual outcomes or
results to differ materially from those indicated in these statements. These factors should not be construed as
exhaustive and should be read in conjunction with the other cautionary statements that are included in this report and
in our other filings with the SEC. As a result of these risks and uncertainties, readers are cautioned not to place undue
reliance on any forward-looking statements included herein or that may be made elsewhere from time to time by, or
on behalf of, us. We undertake no obligation to publicly update or review any forward-looking statement, whether as a
result of new information, future developments, changes in our expectations, or otherwise, except as required by law.
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PART 1

Item 1. Business

Overview

Aramark (the “Company,” “we” or “us”) is a leading global provider of food, facilities and uniform services to education,
healthcare, business & industry, and sports, leisure & corrections clients. Our core market is North America
(composed of the United States and Canada), which is supplemented by an additional 17-country footprint. We hold
the #2 position in North America in food and facilities services as well as uniform services based on total sales in
fiscal 2017. Internationally, we hold a top 3 position in food and facilities services based on total sales in fiscal 2017
in most countries in which we have significant operations, and are one of only 3 food and facilities competitors with
our combination of scale, scope, and global reach. Through our established brand, broad geographic presence and
approximately 260,500 employees, we anchor our business in our partnerships with thousands of education,
healthcare, business and sports, leisure & corrections clients. Through these partnerships we serve millions of
consumers including students, patients, employees, sports fans and guests worldwide.

We operate our business in three reportable segments that share many of the same operating characteristics: Food and
Support Services North America ("FSS North America"), Food and Support Services International ("FSS
International") and Uniform and Career Apparel ("Uniform"). The following chart shows a breakdown of our sales
and operating income by our reportable segments:

LR T3

Reportable Segments: FSS North FSS . Uniform
America International

FY 2017 Sales®: $10,231.5 $2,808.2 $ 1,564.7
FY 2017 Operating Income®: $621.9 $ 137.0 $ 182.3
Food, Rental, sale and
.. Food, .
. hospitality oo maintenance of
Services: hospitality .
and .....  uniform apparel
e and facilities .
facilities and other items
Business & Business & .
indust industr Business,
ry; Y public
sports, sports, s
: . institutions,
leisure & leisure & .
Sectors: . . manufacturing,
corrections, corrections, .
. transportation
education  healthcare .
and service
and and . .
industries

healthcare  education

@ Dollars in millions. Operating income excludes $133.1 million related to corporate expenses. For certain other

financial information relating to our segments, see Note 15 to the audited consolidated financial statements.
In fiscal 2017, we generated $14.6 billion of sales, $808.1 million of operating income and $374.2 million of net
income.
Our History
Since our founding in 1959, we have broadened our service offerings and expanded our client base through a
combination of organic growth and successful acquisitions, with the goal of further developing our food, facilities and
uniform capabilities, as well as growing our international presence. In 1984, we completed a management buyout,
after which our management and employees increased their Company ownership to approximately 90% of our equity
capital leading up to our December 2001 public offering. On January 26, 2007, we delisted from the NYSE in
conjunction with a going-private transaction executed with investment funds affiliated with Goldman Sachs Capital
Partners, CCMP Capital Advisors, J.P. Morgan Partners, Thomas H. Lee Partners, L.P. and Warburg Pincus LLC as
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well as approximately 250 senior management personnel.

On December 17, 2013, we completed an initial public offering of 41,687,500 shares of our common stock, including
13,687,500 shares of common stock sold by our selling stockholders. We did not receive any of the proceeds from the
sale of the shares sold by the selling stockholders and we used our proceeds from the initial public offering, net of

costs, to pay down debt. Our common stock began trading on the NYSE under the ticker symbol “ARMK” on December

12, 2013. During fiscal 2015, the private equity fund sponsors of our going-private transaction sold their remaining
Aramark shares.

Recent Developments
On October 13, 2017, we entered into definitive agreements to acquire, in separate transactions, Avendra, LLC, a
Delaware limited liability company (“Avendra”), and AmeriPride Services Inc., a Delaware corporation (“AmeriPride”).

1
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Avendra

Avendra is the leading hospitality procurement services provider in North America, managing purchasing spend for
over 650 companies at more than 8,500 locations. Avendra was founded in 2001 by five hospitality organizations:
Marriott, Hyatt, Fairmont Hotels, ClubCorp and IHG. While we currently provide procurement services in our FSS
segments on a limited basis, the acquisition of Avendra would significantly expand our capabilities and client reach in
this area.

The purchase price for Avendra is $1,350.0 million, subject to certain adjustments set forth in the Agreement and Plan
of Merger among Aramark Services, Inc., Avendra and certain other parties (the “Avendra Merger Agreement”). The
completion of the Avendra acquisition is subject to the satisfaction of a number of conditions, including without
limitation, the expiration or termination of the waiting period under the Hart-Scott-Rodino Antitrust Improvements
Act of 1976 ("HSR"). The Avendra Merger Agreement contains termination rights for both Aramark and Avendra,
including if the acquisition is not consummated on or before January 13, 2018, which date may be extended by us or
Avendra to a date not beyond April 13, 2018 in certain circumstances, or if consummation of the acquisition is
permanently enjoined or prohibited.

We expect to finance the acquisition of Avendra primarily through new debt. We have obtained a commitment from a
group of banks to provide term loan financings in an aggregate principal amount of up to $1,350.0 million to fund the
consideration for the Avendra acquisition.

AmeriPride

AmeriPride is a highly respected uniform and linen rental and supply company headquartered in Minneapolis with
6,000 employees and serving 150,000 customers in the U.S. and Canada. The acquisition of AmeriPride will add scale
and capabilities to our uniforms business in the U.S. while immediately establishing Aramark as a leading uniform
services provider in Canada, where our existing operations are very limited.

The purchase price for AmeriPride is $1,000.0 million, subject to certain adjustments set forth in the Agreement and
Plan of Merger among the Company, AmeriPride and certain other parties (the “AmeriPride Merger Agreement”). The
completion of the AmeriPride acquisition is subject to a number of conditions, including (i) the expiration or
termination of the HSR waiting period and (ii) the receipt of Canadian antitrust approvals. We are not required to
consummate the AmeriPride acquisition if, in connection with obtaining the required regulatory approvals, the parties
are required to divest facilities, products or services of AmeriPride and/or the Company above a specified revenue
threshold. The AmeriPride Merger Agreement contains certain termination rights for both us and AmeriPride,
including if the AmeriPride acquisition is not consummated on or before April 30, 2018 or if consummation of the
AmeriPride acquisition is permanently enjoined or prohibited.

We expect to finance the acquisition of AmeriPride primarily through new debt. We have obtained a commitment
from a group of banks to provide term loan financings in an aggregate principal amount of up to $1,000.0 million to
fund the consideration for the AmeriPride acquisition.

Food and Support Services

Our Food and Support Services segments manage a number of interrelated services-including food, hospitality and
facility services-for school districts, colleges & universities, healthcare facilities, businesses, sports, entertainment &
recreational venues, conference & convention centers, national & state parks and correctional institutions.

We are the exclusive provider of food and beverage services at most of the locations we serve and are responsible for
hiring, training and supervising the majority of the food service personnel in addition to ordering, receiving, preparing
and serving food and beverage items sold at those facilities. Our facilities services capabilities are broad, and include
plant operations and maintenance, custodial/housekeeping, energy management, clinical equipment maintenance,
grounds keeping, and capital project management. In governmental, business, educational and healthcare facilities (for
example, offices and industrial plants, schools and universities and hospitals), our clients provide us with a captive
client base through their on-site employees, students and patients. At sports, entertainment and recreational facilities,
our clients attract patrons to their site, usually for specific events such as sporting events and conventions.

We manage our FSS business in two geographic reportable segments split between our North America and
International operations. In fiscal 2017, our FSS North America segment generated $10,231.5 million in sales, or 70%
of our total sales, and our FSS International segment generated $2,808.2 million in sales, or 19% of our total sales. No

9
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individual client represents more than 2% of our total sales, other than, collectively, a number of U.S. government
agencies. See Note 15 to the audited consolidated financial statements for information on sales, operating income and
identifiable assets for the FSS North America segment and the FSS International segment.

2
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Clients and Services

Our Food and Support Services segments serve a number of sectors across 19 countries around the world. Our Food
and Support Services operations focus on serving clients in five principal sectors: Education, Healthcare, Business &
Industry, Sports, Leisure & Corrections and Facilities & Other.

Education. Within the Education sector we serve Higher Education and K-12 clients. We deliver a wide range of food
and food-related services at more than 1,400 colleges, universities, school systems & districts and private schools. We
offer our education clients a single source provider for food-related managed service solutions, including dining,
catering, food service management and convenience-oriented retail operations.

Healthcare. We provide a wide range of non-clinical food and food-related support services, as well as clinical
equipment services, to approximately 600 healthcare clients and more than 1,000 facilities across our global footprint.
Our food and food-related services include patient food and nutrition, retail food and procurement services.

Business & Industry. We provide a comprehensive range of business dining services, including on-site restaurants,
catering, convenience stores and executive dining.

We also provide beverage and vending services to business & industry clients at thousands of locations. Our service
and product offerings include a full range of coffee offerings, “grab and go” food operations, convenience stores,
micromarkets and a proprietary drinking water filtration system.

Sports, Leisure & Corrections. We administer concessions, banquet and catering services, retail services and
merchandise sales, recreational and lodging services and facility management services at sports, entertainment and
recreational facilities. We serve 142 professional (including minor league affiliates) and college sports teams,
including 36 teams in Major League Baseball, the National Basketball Association, the National Football League and
the National Hockey League. We also serve 25 convention and civic centers, 19 national and state parks and other
resort operations, plus other popular tourist attractions in the United States and Canada. Additionally, we provide
correctional food services, operate commissaries, laundry facilities and property rooms and provide food and facilities
management services for parks.

Facilities & Other. We provide a variety of support services to approximately 700 facilities clients and more than
1,400 facilities. These services include the management of housekeeping, plant operations and maintenance, energy
management, custodial, groundskeeping, landscaping, transportation, capital program management and
commissioning services and other facility consulting services relating to building operations. For clients who are
looking for a single source provider for all of their managed services, our Facilities & Other sector works closely with
the above food-related sectors.

Our FSS International segment provides a similar range of services as those provided to our FSS North America
segment clients and operates in all of our sectors. We have operations in 17 countries outside the United States and
Canada. Our largest international operations are in Chile, China, Germany, Ireland and the United Kingdom, and in
each of these countries we are one of the leading food and/or facilities service providers. We also have a strong
presence in Japan through our 50% ownership of AIM Services Co., Ltd., which is a leader in providing outsourced
food services in Japan. In addition to the core Business & Industry sector, our FSS International segment serves many
soccer stadiums across Europe, and numerous educational institutions, correctional institutions and convention centers
globally. There are particular risks attendant with our international operations. Please see Item 1A. “Risk Factors.”
Purchasing

We negotiate the pricing and other terms for the majority of our purchases of food and related products in the United
States and Canada directly with national manufacturers. We purchase these products and other items through Sysco
Corporation and other distributors. We have a master distribution agreement with Sysco that covers a significant
amount of our purchases of these products and items in the United States and another distribution agreement with
Sysco that covers our purchases of these products in Canada. Our distributors are responsible for tracking our orders
and delivering products to our specific locations. Due to our ability to negotiate favorable terms with our suppliers, we
earn vendor consideration, including discounts, rebates and other applicable credits. See “Types of Contracts” below.
Our location managers also purchase a number of items, including bread, dairy products and alcoholic beverages from
local suppliers, and we purchase certain items directly from manufacturers.

11
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Our relationship with Sysco is important to our operations—we have had distribution agreements in place for more than
20 years. In fiscal 2017, Sysco distributed approximately 51% of our food and non-food products in the United States
and Canada, and we believe that we are one of their largest clients. However, we believe that the products acquired
through Sysco can, in significant cases, be purchased through other sources and that termination of our relationship
with them or any disruption of their business would cause only short-term disruptions to our operations.

3
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Our agreements with our distributors are generally for an indefinite term, subject to termination by either party after a
notice period, which is generally 60 to 120 days. The pricing and other financial terms of these agreements are
renegotiated periodically. Our current agreement with Sysco is terminable by either party with 180 days notice.

In our international segment, our approach to purchasing is substantially similar. On a country-by-country basis, we
negotiate pricing and other terms for a majority of our purchases of food and related products with manufacturers
operating in the applicable country, and we purchase these products and other items through distributors in that
country. Due to our ability to negotiate favorable terms with our suppliers, we receive vendor consideration, including
rebates, allowances and volume discounts. See “Types of Contracts” below. As in North America, our location
managers also purchase a number of items, including bread, dairy products and alcoholic beverages from local
suppliers, and we purchase certain items directly from manufacturers. Our agreements with our distributors are subject
to termination by either party after a notice period, which is generally 60 days. The pricing and other financial terms
of these agreements are renegotiated periodically.

Our relationship with distributors in the countries outside the United States and Canada is important to our operations,
but from an overall volume standpoint, no distributor outside the United States and Canada distributes a significant
volume of products. We believe that products we acquire from our distributors in countries outside the United States
and Canada can, in significant cases, be purchased from other sources, and that the termination of our relationships
with our distributors outside the United States and Canada, or the disruption of their business operations, would cause
only short-term disruption to our operations.

Sales and Marketing

We maintain selling and marketing excellence by focusing on the execution of a common selling process as well as
optimal resource allocation and deployment. Our common selling process ensures that we sell our services to our
clients in the same way, regardless of the sector in which such client is located. We have developed consistent tools
and training that are used across all of our businesses to train our employees on this selling process. Our business
development functions are aligned directly with the sectors and services in which we have leadership positions, and
we combine our targeted business development strategies with our strong client relationships to deliver differentiated
and innovative solutions. We target our business development by aligning our sales efforts directly with the sectors
and services in which we operate. We identify individuals at various levels in our organization to match up with
individuals in a variety of roles at both existing and potential clients. We believe that these connections throughout
various levels within the client organization allow us to develop strong relationships with the client and gain a better
understanding of the clients' requirements. Based on the knowledge of the clients' requirements and the sector, our
goal is to develop solutions for the client that are unique and that help to differentiate us from our competitors.

Types of Contracts

We use contracts with our customers that allow us to manage our potential upside and downside risk in connection
with our various business interactions. Our contracts may require that consent be obtained in order to raise prices on
the food, beverages and merchandise we sell within a particular facility. The contracts that we enter into vary in
length. Contracts generally are for fixed terms, many of which are in excess of one year. Contracts for education and
sports and leisure services typically require larger capital investments, but have correspondingly longer and fixed
terms, usually from five to fifteen years.

When we enter into new contracts, or extend or renew existing contracts, particularly those for stadiums, arenas,
convention centers, colleges and universities and business dining accounts, we are sometimes contractually required to
make some form of up-front or future capital investment to help finance improvement or renovation, typically to the
food and beverage facilities of the venue from which we operate. Contractually required capital expenditures typically
take the form of investment in leasehold improvements, food service equipment and/or grants to clients. At the end of
the contract term or upon its earlier termination, assets such as equipment and leasehold improvements typically
become the property of the client, but generally the client must reimburse us for any undepreciated or unamortized
capital investments.

Food and Support Services contracts are generally obtained and renewed either through a competitive process or on a
negotiated basis, although contracts in the public sector are frequently awarded on a competitive bid basis, as required
by applicable law. Contracts for Food and Support Services with school districts and correctional clients are typically

13
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awarded through a formal bid process. Contracts in the private sector may be entered into without a formal bid
process, but we and other companies will often compete in the process leading up to the award or the completion of
contract negotiations. Typically, after the award, final contract terms are negotiated and agreed upon.

We use two general contract types in our Food and Support Services segments: profit and loss contracts and client
interest contracts. These contracts differ in their provision for the amount of financial risk that we bear and,
accordingly, the potential compensation, profits or fees we may receive. Commission rates and management fees, if
any, may vary significantly among contracts based upon various factors, including the type of facility involved, the
term of the contract, the services we provide and the amount of capital we invest.

4
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Profit and Loss Contracts. Under profit and loss contracts, we receive all of the revenue from, and bear all of the
expenses of, the provision of our services at a client location. Expenses under profit and loss contracts sometimes
include commissions paid to the client, typically calculated as a fixed or variable percentage of various categories of
sales, and, in some cases, require minimum guaranteed commissions. We benefit from greater upside potential with a
profit and loss contract, although we do consequently bear greater downside risk than with a client interest contract.
For fiscal 2017, approximately 70% of our Food and Support Services sales were derived from profit and loss
contracts.

Client Interest Contracts. Client interest contracts include management fee contracts, under which our clients
reimburse our operating costs and pay us a management fee, which may be calculated as a fixed dollar amount or a
percentage of sales or operating costs. Some management fee contracts entitle us to receive incentive fees based upon
our performance under the contract, as measured by factors such as sales, operating costs and client satisfaction
surveys. Client interest contracts also include limited profit and loss contracts, under which we receive a percentage of
any profits earned from the provision of our services at the facility and we generally receive no payments if there are
losses. As discussed above under “Purchasing,” we earn vendor consideration, including discounts, rebates and other
applicable credits that we typically retain except in those cases where the contract and/or applicable law requires us to
credit these to our clients. For our client interest contracts, both our upside potential and downside risk are reduced
compared to our profit and loss contracts. For fiscal 2017, approximately 30% of our Food and Support Services sales
were derived from client interest contracts.

Competition

There is significant competition in the Food and Support Services business from local, regional, national and
international companies, as well as from the businesses, healthcare institutions, colleges and universities, correctional
facilities, school districts and public assembly facilities that decide to provide these services themselves. Institutions
may decide to operate their own services or outsource to one of our competitors following the expiration or
termination of contracts with us. Clients do not necessarily choose the lowest cost provider, and tend to place a
premium on the total value proposition offered. In our FSS North America segment, our external competitors include
other multi-regional food and support service providers, such as Centerplate, Inc., Compass Group plc, Delaware
North Companies Inc. and Sodexo SA. Internationally, our external food service and support service competitors
include Compass Group plc, Elior SA, International Service System A/S and Sodexo SA. We also face competition
from many regional and local service providers.

We believe that the following competitive factors are the principal drivers of our success:

quality and breadth of services and management talent;

tnnovation;

reputation within the industry;

pricing; and

financial strength and stability.

Seasonality

Our sales and operating results have varied, and we expect them to continue to vary, from quarter to quarter as a result
of different factors. Within our FSS North America segment, historically there has been a lower level of activity
during our first and second fiscal quarters in operations that provide services to sports and leisure clients. This lower
level of activity historically has been partially offset during our first and second fiscal quarters by the increased
activity in our educational operations. Conversely, historically there has been a significant increase in the provision of
services to sports and leisure clients during our third and fourth fiscal quarters, which is partially offset by the effect of
summer recess at colleges, universities and schools.

Uniform

Our Uniform segment provides uniforms and other garments and work clothes and ancillary items such as mats and
shop towels in the United States, Puerto Rico, Canada and through a joint venture in Japan. We hold the #2 position in
the North America uniform services market. We operate over 2,700 routes, giving us a broad reach to service our
clients' needs.

Clients use our uniforms to meet a variety of needs, including:
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establishing corporate identity and brand awareness;

projecting a professional image:

protecting workers—work clothes can help protect workers from difficult environments such as heavy soils, heat, flame
or chemicals; and

5
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protecting products—uniforms can help protect products against contamination in the food, pharmaceutical, electronics,
health care and automotive industries.

We provide a full service employee uniform solution, including design, sourcing and manufacturing, delivery,
cleaning and maintenance. We rent uniforms, work clothing, outerwear, particulate-free garments and non-garment
items and related services, including industrial towels, floor mats, mops, linen products, and paper products to
businesses in a wide range of industries, including manufacturing, food services, automotive, healthcare, construction,
utilities, repair and maintenance services, restaurant and hospitality. In fiscal 2017, our Uniform segment generated
$1,564.7 million in sales, or 11% of our total sales. See Note 15 to the audited consolidated financial statements for
information on sales, operating income and total assets for the Uniform segment.

Clients and Services

We serve businesses of all sizes in many different industries. We have a diverse client base from over 200 service
locations and distribution centers across the United States and a service center in Ontario, Canada. None of our clients
individually represents a material portion of our sales. We typically visit our clients' sites weekly, delivering clean,
finished uniforms and, at the same time, removing the soiled uniforms or other items for cleaning, repair or
replacement. We also offer products for direct sale.

Our cleanroom service offers advanced static dissipative garments, barrier apparel, sterile garments and cleanroom
application accessories for clients with contamination-free operations in the technology, healthcare and
pharmaceutical industries.

We conduct our direct marketing business through three primary brands - WearGuard, Crest and Aramark. We design,
source or manufacture and distribute distinctive image apparel to workers in a wide variety of industries through the
internet at www.shoparamark.com, dedicated sales representatives and telemarketing sales channels. We customize
and embroider personalized uniforms and logos for clients through an extensive computer assisted design center and
distribute work clothing, outerwear, business casual apparel and footwear throughout the United States, Puerto Rico
and Canada.

Operations

We operate our uniform rental business as a network of 84 laundry plants and 153 satellite plants and depots
supporting over 2,700 pick-up and delivery routes. We operate a fleet of service vehicles that pick up and deliver
uniforms for cleaning and maintenance. We conduct our direct marketing activities principally from our facilities in
Salem, Virginia; Norwell and Rockland, Massachusetts; and Reno, Nevada. We market our own brands of apparel and
offer a variety of customized personalization options such as embroidery and logos. We also source uniforms and
other products to our specifications from a number of domestic and international suppliers and also manufacture a
significant portion of our uniform requirements. We purchase uniform and textile products as well as equipment and
supplies from domestic and international suppliers. The loss of any one supplier would not have a significant impact
on us. We also operate two cutting and sewing plants in Mexico, which satisfy a substantial amount of our standard
uniform inventory needs.

Sales and Marketing

Our sales representatives and route sales drivers are responsible for selling our services to current and potential clients
and developing new accounts through the use of an extensive, proprietary database of pre-screened and qualified
business prospects. We build our brand identity through local advertising, promotional initiatives and through our
distinctive service vehicles. Our clients frequently come to us through client referrals, either from our uniform rental
business or from our other service sectors. Our customer service representatives generally interact on a weekly basis
with their clients, while our support personnel are charged with expeditiously handling client requirements regarding
the outfitting of new client employees and other customer service needs.

Types of Contracts

We typically serve our rental clients under written service contracts for an initial term of three to five years. While
clients are not required to make an up-front investment for their uniforms, in the case of nonstandard uniforms and
certain specialty programs, clients typically agree to reimburse us for our costs if they terminate their agreement early.
With the exception of certain governmental bid business, most of our direct marketing business is conducted under
invoice arrangement with repeat clients.
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Competition

Although the United States rental industry has experienced some consolidation, there is significant competition in all
the areas that we serve, and such competition varies across geographies. Although many competitors are smaller local
and regional firms, we also face competition from other large national firms such as Cintas Corporation and UniFirst
Corporation. We believe that the primary competitive factors that affect our operations are quality, service, design,
consistency of product, and distribution
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capability, particularly for large multi-location clients, and price. We believe that our ability to compete effectively is
enhanced by the quality and breadth of our product line as well as our nationwide reach.

Employees of Aramark

As of September 29, 2017, we had a total of approximately 260,500 employees, including seasonal employees,
consisting of approximately 169,500 full-time and approximately 91,000 part-time employees in our three business
segments. The number of part-time employees varies significantly from time to time during the year due to seasonal
and other operating requirements. We generally experience our highest level of employment during the fourth fiscal
quarter. The approximate number of employees by segment is as follows: FSS North America: 156,000; FSS
International: 90,500; Uniform: 13,500. In addition, the Aramark corporate staff is approximately 500 employees.
Approximately 40,000 employees in the United States are covered by collective bargaining agreements. We have not
experienced any material interruptions of operations due to disputes with our employees and consider our relations
with our employees to be satisfactory.

Governmental Regulation

Our business is subject to various federal, state, local and international laws and regulations, in areas such as
environmental, labor, employment, immigration, health and safety laws and liquor licensing and dram shop matters. In
addition, our facilities and products are subject to periodic inspection by federal, state, local and international
authorities. We have established, and periodically update, various internal controls and procedures designed to
maintain compliance with these laws and regulations. Our compliance programs are subject to legislative changes, or
changes in regulatory interpretation, implementation or enforcement. From time to time both federal and state
government agencies have conducted audits of certain of our practices as part of routine investigations of providers of
services under government contracts, or otherwise. Like others in our business, we receive requests for information
from governmental agencies in connection with these audits. If we fail to comply with applicable laws, we may be
subject to investigations, criminal sanctions or civil remedies, including fines, penalties, damages, reimbursement,
injunctions, seizures, disgorgements, debarments from government contracts or loss of liquor licenses.

Our operations are subject to various laws and regulations, including, but not limited to, those governing:

alcohol licensing and service;

collection of sales and other taxes;

minimum wage, overtime, classification, wage payment and employment discrimination;

tmmigration;

governmentally funded entitlement programs and cost and accounting principles;

false claims, whistleblowers and consumer protection;

environmental protection;

food safety, sanitation, labeling and human health and safety;

customs and import and export controls;

the Foreign Corrupt Practices Act, the U.K. Bribery Act and other anti-corruption laws;

antitrust, competition, procurement and lobbying;

minority, women and disadvantaged business enterprise statutes;

motor carrier safety; and

privacy and data security.

The laws and regulations relating to each of our food and support services segments are numerous and complex. There
are a variety of laws and regulations at various governmental levels relating to the handling, preparation,
transportation and serving of food, including in some cases requirements relating to the temperature of food, the
cleanliness of food production facilities, and the hygiene of food-handling personnel, which are enforced primarily at
the local public health department level. While we attempt to comply with applicable laws and regulations, there can
be no assurance that we are in full compliance at all times with all of the applicable laws and regulations or that we
will be able to comply with any future laws and regulations. Furthermore, legislation and regulatory attention to food
safety is very high. Additional or amended regulations in this area may significantly increase the cost of compliance or
expose us to liability.
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In addition, various government agencies impose nutritional guidelines and other requirements on us at certain of the
healthcare, education and corrections facilities we serve. We may also be subject to laws and regulations that limit or
restrict the use of trans fats in the food we serve or other requirements relating to ingredient or nutrient labeling. There
can be no assurance
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that legislation, or changes in regulatory implementation or interpretation of government regulations, would not limit
our activities in the future or significantly increase the cost of regulatory compliance.

Because we serve alcoholic beverages at many sports, entertainment and recreational facilities, including convention
centers and national and state parks, we also hold liquor licenses incidental to our food service operations and are
subject to the liquor license requirements of the jurisdictions in which we hold a liquor license. As of September 29,
2017, our subsidiaries held liquor licenses in 44 states and the District of Columbia, four Canadian provinces and
certain other countries. Typically, liquor licenses must be renewed annually and may be revoked or suspended for
cause at any time. Alcoholic beverage control regulations relate to numerous aspects of our operations, including
minimum age of patrons and employees, hours of operation, advertising, wholesale purchasing, inventory control and
handling, and storage, dispensing and service of alcoholic beverages. We have not encountered any material problems
relating to liquor licenses to date. The failure to receive or retain a liquor license in a particular location could
adversely affect our ability to obtain such a license elsewhere. Some of our contracts require us to pay liquidated
damages during any period in which the liquor license for the facility is suspended as a result of our actions, and most
contracts are subject to termination if the liquor license for the facility is lost as a result of our actions. Our service of
alcoholic beverages is also subject to alcoholic beverage service laws, commonly called dram shop statutes. Dram
shop statutes generally prohibit serving alcoholic beverages to certain persons such as minors or visibly intoxicated
persons. If we violate dram shop laws, we may be liable to the patron and/or to third parties for the acts of the visibly
intoxicated patron. We sponsor regular training programs designed to minimize the likelihood of such a situation and
to take advantage of certain safe harbors and affirmative defenses enacted for the benefit of alcoholic beverage service
providers. However, we cannot guarantee that intoxicated or minor patrons will not be served or that liability for their
acts will not be imposed on us.

Our uniform rental business and our food and support service business are subject to various environmental protection
laws and regulations, including the U.S. Federal Clean Water Act, Clean Air Act, Resource Conservation and
Recovery Act, Comprehensive Environmental Response, Compensation, and Liability Act and similar local, state,
federal and international laws and regulations governing the use, management, shipping and disposal of chemicals and
hazardous materials. In particular, industrial laundries use certain detergents and cleaning chemicals to launder
garments and other merchandise. The residues from such detergents and chemicals and residues from soiled garments
and other merchandise laundered at our facilities may result in potential discharges to air and to water (through
sanitary sewer systems and publicly owned treatment works) and may be contained in waste generated by our
wastewater treatment systems. Our industrial laundries are subject to certain volume and chemical air and water
pollution discharge limits, monitoring, permitting and recordkeeping requirements. We own or operate aboveground
and underground storage tank systems at some locations to store petroleum products for use in our or our clients'
operations. Certain of these storage tank systems also are subject to performance standards, periodic monitoring and
recordkeeping requirements. We also may use and manage chemicals and hazardous materials in our operations from
time to time. We are mindful of the environmental concerns surrounding the use, management, shipping and disposal
of these chemicals and hazardous materials, and have taken and continue to take measures to comply with
environmental protection laws and regulations. Given the regulated nature of some of our operations, we could face
penalties and fines for non-compliance. In the past, we have settled, or contributed to the settlement of, actions or
claims relating to the management of underground storage tanks and the handling and disposal of chemicals or
hazardous materials, either on or off-site. We may, in the future, be required to expend material amounts to rectify the
consequences of any such events. Under environmental laws, we may be liable for the costs of removal or remediation
of certain hazardous materials located on or in or migrating from our owned or leased property or our clients'
properties, as well as related costs of investigation and property damage. Such laws may impose liability without
regard to our fault, knowledge or responsibility for the presence of such hazardous substances. We may not know
whether our clients' properties or our acquired or leased properties have been operated in compliance with
environmental laws and regulations or that our future uses or conditions will not result in the imposition of liability
upon us under such laws or expose us to third-party actions such as tort suits.

As of September 29, 2017, we do not anticipate any capital expenditures for environmental remediation that would
have a material effect on our financial condition.
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Intellectual Property

We have the patents, trademarks, trade names and licenses that are necessary for the operation of our business. Other
than the Aramark brand, which includes our corporate starperson logo design (both old and new) and the Aramark
word mark (our name), we do not consider our patents, trademarks, trade names and licenses to be material to the
operation of our business in any material respect.

Available Information

We file annual, quarterly and current reports and other information with the Securities and Exchange Commission (the
“SEC”). These filings are available to the public over the Internet at the SEC's web site at http://www.sec.gov. You may
also read and
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copy any document we file at the SEC's public reference room at 100 F. Street, N.E., Washington, D.C. 20549. Please
call the SEC at 1-800-SEC-0330 for further information on the public reference room.

Our principal Internet address is www.aramark.com. We make available free of charge on www.aramark.com our
annual, quarterly and current reports, and amendments to those reports, as soon as reasonably practicable after we
electronically file such material with, or furnish it to, the SEC.

Our Business Conduct Policy includes a code of ethics for our principal executive officer, our principal financial
officer and our principal accounting officer and applies to all of our employees and non-employee directors. Our
Business Conduct Policy is available on the Investor Relations section of our website at www.aramark.com and is
available in print to any person who requests it by writing or telephoning us at the address or telephone number set
forth below.

You may request a copy of our SEC filings (excluding exhibits) and our Business Conduct Policy at no cost by
writing or telephoning us at the following address or telephone number:

Aramark

1101 Market Street

Philadelphia, PA 19107

Attention: Corporate Secretary

Telephone: (215) 238-3000

The references to our web site and the SEC's web site are intended to be inactive textual references only and the
contents of those websites are not incorporated by reference herein.
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Item 1A. Risk Factors

Risks related to our business

Unfavorable economic conditions have, and in the future could, adversely affect our results of operations and financial
condition.

In the past, national and international economic downturns have reduced demand for our services and any such
downturns in the future could reduce demand for our services in each of our reportable segments, resulting in the loss
of business or increased pressure to contract for business on less favorable terms than our generally preferred terms.
Economic hardship among our client base can also impact our business. For example, during the most recent period of
economic distress, certain of our businesses were negatively affected by reduced employment levels at our clients’
locations and declining levels of business and consumer spending. In addition, insolvency experienced by clients,
especially larger clients, has in the past made it difficult, and in the future could, make it difficult, for us to collect
amounts we are owed and could result in the voiding of existing contracts. Similarly, financial distress or insolvency,
if experienced by our key vendors and service providers such as insurance carriers, could significantly increase our
costs.

The portion of our food and support services business that provides services in public facilities such as convention
centers and tourist and recreational attractions is particularly sensitive to an economic downturn, as expenditures to
take vacations or hold or attend conventions are funded to a partial or total extent by discretionary income. A decrease
in such discretionary income on the part of potential attendees at our clients' facilities has in the past resulted, and in
the future could result, in a reduction in our sales. Further, because our exposure to the ultimate consumer of what we
provide is limited by our dependence on our clients to attract those consumers to their facilities and events, our ability
to respond to such a reduction in attendance, and therefore our sales, is limited. There are many factors that could
reduce the numbers of events in a facility or attendance at an event, including labor disruptions involving sports
leagues, poor performance by the teams playing in a facility, number of playoff games, inclement weather and adverse
economic conditions which would adversely affect sales and profits.

Natural disasters, global calamities, sports strikes and other adverse incidents could adversely affect our sales and
operating results.

Natural disasters, including hurricanes and earthquakes, or global calamities, such as an Ebola outbreak or a flu
pandemic, have, and in the future could, affect our sales and operating results. In the past, we experienced lost and
closed client locations, business disruptions and delays, the loss of inventory and other assets, asset impairments and
the effect of the temporary conversion of a number of our client locations to provide food and shelter to those left
homeless by storms. For example, in 2017, our financial results were particularly impacted by Hurricane Maria in
Puerto Rico and Hurricane Harvey and Hurricane Irma in the southern United States. In addition, any terrorist attacks,
particularly against venues that we serve, and the national and global military, diplomatic and financial response to
such attacks or other threats, also may adversely affect our sales and operating results. Sports strikes, particularly
those that are for an extended time period, can reduce our sales and have an adverse impact on our results of
operations. For example, in 2012, the collective bargaining agreement for the players in the National Hockey League
expired. As a result, the 2012/2013 season was significantly shortened and our sales and profits were negatively
impacted. Any decrease in the number of games played would mean a loss of sales and reduced profits at the venues
we service.

Our failure to retain our current clients, renew our existing client contracts on comparable terms and obtain new client
contracts could adversely affect our business.

Our success depends on our ability to retain our current clients, renew our existing client contracts and obtain new
business. Our ability to do so generally depends on a variety of factors, including the quality, price and responsiveness
of our services, as well as our ability to market these services effectively and differentiate ourselves from our
competitors. There can be no assurance that we will be able to obtain new business, renew existing client contracts at
the same or higher levels of pricing or that our current clients will not turn to competitors, cease operations, elect to
self-operate or terminate contracts with us. In addition, consolidation by our clients in the industries we serve could
result in our losing business if the combined entity chooses a different provider. The failure to renew a significant
number of our existing contracts would have a material adverse effect on our business and results of operations and
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the failure to obtain new business could have an adverse impact on our growth and financial results.

We may be adversely affected if clients reduce their outsourcing or use of preferred vendors.

Our business and growth strategies depend in large part on the continuation of a current trend toward outsourcing
services. Clients will outsource if they perceive that outsourcing may provide quality services at a lower overall cost
and permit them to focus on their core business activities. We cannot be certain that this trend will continue or not be
reversed or that clients that have outsourced functions will not decide to perform these functions themselves.
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In addition, labor unions representing employees of some of our current and prospective clients have occasionally
opposed the outsourcing trend to the extent that they believed that current union jobs for their memberships might be
lost. In these cases, unions typically seek to prevent public sector entities from outsourcing and if that fails, ensure that
jobs that are outsourced continue to be unionized, which can reduce our pricing and operational flexibility with
respect to such businesses.

We have also identified a trend among some of our clients toward the retention of a limited number of preferred
vendors to provide all or a large part of their required services. We cannot be certain that this trend will continue or
not be reversed or, if it does continue, that we will be selected and retained as a preferred vendor to provide these
services. Unfavorable developments with respect to either outsourcing or the use of preferred vendors could have a
material adverse effect on our business and results of operations.

Competition in our industries could adversely affect our results of operations.

There is significant competition in the food and support services business from local, regional, national and
international companies, of varying sizes, many of which have substantial financial resources. Our ability to
successfully compete depends on our ability to provide quality services at a reasonable price and to provide value to
our clients and consumers. Certain of our competitors have been and may in the future be willing to underbid us or
accept a lower profit margin or expend more capital in order to obtain or retain business. Also, certain regional and
local service providers may be better established than we are within a specific geographic region. In addition, existing
or potential clients may elect to self-operate their food and support services, eliminating the opportunity for us to serve
them or compete for the account. While we have a significant international presence, certain of our competitors have
more extensive portfolios of services and a broader geographic footprint than we do. Therefore, we may be placed at a
competitive disadvantage for clients who require multiservice or multinational bids.

We have a number of major national competitors in the uniform rental industry with significant financial resources. In
addition, there are regional and local uniform suppliers whom we believe have strong client loyalty. While most
clients focus primarily on quality of service, uniform rental also is a price-sensitive service and if existing or future
competitors seek to gain clients or accounts by reducing prices, we may be required to lower prices, which would
reduce our sales and profits. The uniform rental business requires investment capital for growth. Failure to maintain
capital investment in this business would put us at a competitive disadvantage. In addition, due to competition in our
uniform rental business, it has become increasingly important for us to source garments and other products overseas,
particularly from Asia. To the extent we are not able to effectively source such products from Asia and gain the
related cost savings, we may be at a further disadvantage in relation to some of our competitors.

Increased operating costs and obstacles to cost recovery due to the pricing and cancellation terms of our food and
support services contracts may constrain our ability to make a profit.

Our profitability can be adversely affected to the extent we are faced with cost increases for food, wages, other labor
related expenses (including workers' compensation, state unemployment insurance and federal or state mandated
health benefits and other healthcare costs), insurance, fuel, utilities, piece goods, clothing and equipment, especially to
the extent we are unable to recover such increased costs through increases in the prices for our products and services,
due to one or more of general economic conditions, competitive conditions or contractual provisions in our client
contracts. For example, when federal, state, foreign or local minimum wage rates increase, we may have to increase
the wages of both minimum wage employees and employees whose wages are above the minimum wage. We may
also face increased operating costs if federal, state or local laws and regulations regarding the classification of
employees and/or their eligibility for overtime changes. Oil and natural gas prices have fluctuated significantly in the
last several years. Substantial increases in the cost of fuel and utilities have historically resulted in substantial cost
increases in our uniform rental business, and to a lesser extent in our food and support services segments. From time
to time we have experienced increases in our food costs. While we believe a portion of these increases were
attributable to fuel prices, we believe the increases also resulted from rising global food demand and the increased
production of biofuels such as ethanol. In addition, food prices can fluctuate as a result of temporary changes in
supply, including as a result of incidences of severe weather such as droughts, heavy rains and late freezes or natural
disasters. We have two main types of contract in our food and facilities business: profit and loss contracts in which we
bear all of the expenses of the contract but gain the benefit of the sales, and client interest contracts in which our
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clients share some or all of the expenses and gain some or all of the sales. Approximately 70% of our food and support
services sales in fiscal 2017 are from profit and loss contracts under which we have limited ability to pass on cost
increases to our clients. Therefore, in many cases, we will have to absorb any cost increases, which may adversely
impact our operating results.

The amount of risk that we bear and our profit potential vary depending on the type of contract under which we
provide food and support services. We may be unable to fully recover costs on contracts that limit our ability to
increase prices. In addition, we provide many of our services under contracts of indefinite term, which are subject to
termination on short notice by either party without cause. Some of our profit and loss and client interest contracts
contain minimum guaranteed remittances to our client regardless of our sales or profit at the facility. If sales do not
exceed costs under a contract that contains minimum
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guaranteed commissions, we will bear any losses which are incurred, as well as the guaranteed commission.
Generally, our contracts also limit our ability to raise prices on the food, beverages and merchandise we sell within a
particular facility without the client's consent. In addition, some of our contracts exclude certain events or products
from the scope of the contract, or give the client the right to modify the terms under which we may operate at certain
events. The payment of guaranteed commissions or other guaranteed amounts to a client under a profit and loss
contract that is not profitable, the refusal by individual clients to permit the sale of some products at their venues, the
imposition by clients of limits on prices which are not economically feasible for us, or decisions by clients to curtail
their use of the services we provide could adversely affect our sales and results of operations. For example, during the
most recent economic downturn, certain of our business & industry clients curtailed their employees' use of catering,
which had a negative effect on our sales and profits.

Our inability to achieve cost savings through our cost reduction efforts could impact our results of operations.

The achievement of the goals we set in our plans and our future financial performance is dependent, in part, on our
efforts to reduce our cost structure through various cost reduction initiatives. Successful execution of our cost
reduction initiatives is not assured and there are several obstacles to success, including our ability to enable the
information technology and business processes required for these efforts. In addition, there can be no assurance that
our efforts, if properly executed, will result in our desired outcome of improved financial performance.

Our expansion strategy involves risks.

We may seek to acquire companies or interests in companies or enter into joint ventures that complement our
business. Our inability to complete acquisitions, integrate acquired companies successfully or enter into joint ventures
may render us less competitive. At any given time, we may be evaluating one or more acquisitions or engaging in
acquisition negotiations. We cannot be sure that we will be able to continue to identify acquisition candidates or joint
venture partners on commercially reasonable terms or at all. If we make acquisitions, we also cannot be sure that any
benefits anticipated from the acquisitions will actually be realized. Likewise, we cannot be sure that we will be able to
obtain necessary financing for acquisitions. Such financing could be restricted by the terms of our debt agreements or
it could be more expensive than our current debt. The amount of such debt financing for acquisitions could be
significant and the terms of such debt instruments could be more restrictive than our current covenants. In addition,
our ability to control the planning and operations of our joint ventures and other less than majority-owned affiliates
may be subject to numerous restrictions imposed by the joint venture agreements and majority stockholders. Our joint
venture partners may also have interests which differ from ours.

The process of integrating acquired operations into our existing operations may result in operating, contract and
supply chain difficulties, such as the failure to retain existing clients or attract new clients, maintain relationships with
suppliers and other contractual parties, or retain and integrate acquired personnel. Also, in connection with any
acquisition, we could fail to discover liabilities of the acquired company for which we may be responsible as a
successor owner or operator in spite of any investigation we make prior to the acquisition, resulting in additional
unanticipated costs. In addition, labor laws in certain countries may require us to retain more employees than would
otherwise be optimal from entities we acquire. Such integration difficulties may divert significant financial,
operational and managerial resources from our existing operations and make it more difficult to achieve our operating
and strategic objectives, which could have a material adverse effect on our business, financial condition or results of
operations. Similarly, our business depends on effective information technology and financial reporting systems.
Delays in or poor execution of the integration of these systems could disrupt our operations and increase costs, and
could also potentially adversely impact the effectiveness of our disclosure controls and internal controls over financial
reporting.

Possible future acquisitions also could result in the incurrence of additional contingent liabilities and amortization
expenses related to intangible assets, which could have a material adverse effect on our business, financial condition
or results of operations. In addition, goodwill and other intangible assets resulting from business combinations
represent a significant portion of our assets. If the goodwill or other intangible assets were deemed to be impaired, we
would need to take a charge to earnings to write down these assets to its fair value.

On October 13, 2017, we entered into agreements to acquire, in separate transactions, Avendra and AmeriPride. The
completion of these acquisitions are subject to a number of conditions, including the expiration or termination of HSR
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waiting periods and, with respect to AmeriPride, the receipt of Canadian regulatory approval. The failure to satisfy the
required conditions on a timely basis could delay the completion of these acquisitions for a period of time or prevent
either or both of them from occurring at all. Any delay in completing these acquisitions, as well as any inability in
obtaining the related debt financing on favorable terms, could cause us not to realize some or all of the benefits that
we expect on a timely basis or at all.

The success of these acquisitions will depend, in part, on our ability to successfully integrate these businesses with our
current operations and to realize the anticipated benefits, including synergies, from the acquisitions on a timely basis.
It may take longer than expected to realize these anticipated benefits and they may ultimately be smaller than we
expect. There are a
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number of challenges and risks involved in our ability to successfully integrate Avendra and AmeriPride with our
current businesses and to realize the anticipated benefits of these acquisitions, including all of the risks identified in
the paragraphs above. Any of these factors could have a material adverse effect on our business, financial condition or
results of operations. For example, there are a number of factors beyond our control that could affect the amount and
timing of the transaction and integration expenses that we expect to incur in connection with these acquisitions. In
addition, in the short term these transaction and integration expenses are anticipated to exceed the cost savings that we
expect to achieve from the elimination of duplicative expenses, realization of economies of scale and integration of
the acquired businesses. During such period, these charges could negatively impact our results of operations.

A failure to maintain food safety throughout our supply chain and food-borne illness concerns may result in
reputational harm and claims of illness or injury that could adversely affect us.

Food safety is a top priority for us and we dedicate substantial resources to ensuring that our consumers enjoy safe,
quality food products. Claims of illness or injury relating to food quality or food handling are common in the food
service industry, and a number of these claims may exist at any given time. Because food safety issues could be
experienced at the source or by food suppliers or distributors, food safety could, in part, be out of our control.
Regardless of the source or cause, any report of food-borne illness or other food safety issues such as food tampering
or contamination at one of our locations could adversely impact our reputation, hindering our ability to renew
contracts on favorable terms or to obtain new business, and have a negative impact on our sales. Even instances of
food-borne illness, food tampering or contamination at a location served by one of our competitors could result in
negative publicity regarding the food service industry generally and could negatively impact our sales. Future food
safety issues may also from time to time disrupt our business. In addition, product recalls or health concerns
associated with food contamination may also increase our raw materials costs.

Laws and governmental regulations relating to food and beverages may subject us to significant liability.

The laws and regulations relating to each of our food and support services segments are numerous and complex. A
variety of laws and regulations at various governmental levels relating to the handling, preparation, transportation and
serving of food (including, in some cases, requirements relating to the temperature of food), and the cleanliness of
food production facilities and the hygiene of food-handling personnel are enforced primarily at the local public health
department level. There can be no assurance that we are in full compliance with all applicable laws and regulations at
all times or that we will be able to comply with any future laws and regulations. Furthermore, legislation and
regulatory attention to food safety is very high. Additional or amended laws or regulations in this area may
significantly increase the cost of compliance or expose us to liabilities.

We serve alcoholic beverages at many facilities, and must comply with applicable licensing laws, as well as state and
local service laws, commonly called dram shop statutes. Dram shop statutes generally prohibit serving alcoholic
beverages to certain persons, such as an individual who is visibly intoxicated or a minor. If we violate dram shop laws,
we may be liable to the patron and/or third parties for the acts of the patron. Although we sponsor regular training
programs designed to minimize the likelihood of such a situation and to take advantage of certain safe harbors and
affirmative defenses established for the benefit of alcoholic beverages service providers, we cannot guarantee that
visibly intoxicated or minor patrons will not be served or that liability for their acts will not be imposed on us. There
can be no assurance that additional laws or regulations in this area would not limit our activities in the future or
significantly increase the cost of regulatory compliance. We must also obtain and comply with the terms of licenses in
order to sell alcoholic beverages in the states in which we serve alcoholic beverages. Some of our contracts require us
to pay liquidated damages during any period in which the liquor license for the facility is suspended as a result of our
actions, and most contracts are subject to termination if the liquor license for the facility is lost as a result of our
actions.

If we fail to comply with requirements imposed by applicable law or other governmental regulations, we could
become subject to lawsuits, investigations and other liabilities and restrictions on our operations that could
significantly and adversely affect our business.

We are subject to governmental regulation at the federal, state, international, national, provincial and local levels in
many areas of our business, such as employment laws, wage and hour laws, discrimination laws, immigration laws,
human health and safety laws, import and export controls and customs laws, environmental laws, false claims or
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whistleblower statutes, minority, women and disadvantaged business enterprise statutes, tax codes, antitrust and
competition laws, consumer protection statutes, procurement regulations, intellectual property laws, food safety,
labeling and sanitation laws, governmentally funded entitlement programs and cost and accounting principles, the
Foreign Corrupt Practices Act, the U.K. Bribery Act, other anti-corruption laws, lobbying laws, motor carrier safety
laws, data privacy and security laws and alcohol licensing and service laws.

From time to time, governmental agencies have conducted reviews and audits of certain of our practices as part of
routine investigations of providers of services under government contracts, or otherwise. Like others in our business
we also receive
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requests for information from government agencies in connection with these reviews and audits. While we attempt to
comply with all applicable laws and regulations, there can be no assur